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See you in the funny papers: women love
comics about financial literacy

Financial Literacy for ~ @&
Women Entrepreneurs

Deepti KC and Mudita Tiwari always wanted to help women from low-income
d, India - and KC,
additonally,in Nepal - they knew firsthand the strugales of ow income and lower
caste women to get ahead. “Women must run their households, feed theirchidren,
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affected by the banks not including them within their channels,” Twari explains
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Part of the problem, Twar rcalls, was that the women distrusted banks. And it

centered.
Understanding how women work

The researchers adopted an
ethnographic, immersive approach,
spending three weeks with 25 female
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Initaly, they observed while helping the
women with their domestic work and
businesses. As the sublects grew VIS,

their stories and financial Ufestyles

Two big First,
*too preachy”
and "bossy,
stories that cidn'tdepict thei pressed lfestyles,” KC says.
Second, butin parts of their in the itch
never venture.
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The power of storytelling

-ha” moment.
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Female field

educators read the comic books to the women n the study.

The fist comic
AL the chilc
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Inanother tale, the banik where Saraswati

2billion people don't have access
195afe, reliable finandial services.
of saving with informal channels and the
role of banks and government in
protecting investments.

Women who received financial training
Viathe comics increased their savings by’
8%, compared to the 1% growth of those

who did not. Along with the comics, S e

Tiwari and KC introduced alockbox o

Meanwhile,

husbands; and 59% encouraged their chidren to save.

After testing ther findings in Dharavi, i and other parts of India, KC says: “We've

found targeted, specific and culturaly sensitve financillteracy s great tool o help.
ave

What's next
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The two also suggest that banks:

and campaigns are authentic and actually appeal to them.

Be empathetic. Understand the obstacles that slum women face when saving, like

female entrepreneurs from poor households.

Provide female officers to speak sensitively to women at banks and post offices -

dbrick hours to 8 pm
ATMs don't run out of cash or shut down.

Help employers provide more automatic savings options.
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Comics help women Seeyou inthe funny The secret to happiness
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